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Segment your audience  
(no “general public”).  

Ask: Where do they 
stand on your message? 

 Sharing knowledge 
 Building will 
 Reinforcing action 

Resource 
 
 

 

Target Audience 



Key 
Messages 

Spokespeople 

Translation/ 
Telling Stories 

Target Audience(s) 

 
 

Anatomy of an Outreach Effort 
 
 



 

 
 
 

Scientist/Author Public Information Officers 

Tip 
Identify 

additional 
respondents who 

will be prepared 
to comment. 

Spokespeople 

Tip              
Arrange  

media trainings for 
spokespeople. 
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Press Release 

Key Messages 

Web Materials 

Social Media 

Narrative 

Radio/TV 

Public Programs 

Synthesis  
Projects 



Answer the 5 Ws. 
Who,  
What,  
When,  
Where… 

& 
What’s  

in it  
for me? 

Press Release 

Key Messages 
Tip 

For  
embargoed 

stories: 
--EurekAlert! 

--Local AP bureau 



Web Materials 

Press Release 

Online Press Kit 
• Press release 
• Original report 
• 4 to 6 photos 
• (video/b-roll) 
• (related events) 

Tip 
Circulate a 

newsletter blurb 
to NGO/agency 

partners  
(100 words) 



Social Media 

Web Materials Tip 
Target 

content  
creators. 

Listen first.  
Start small. 

Tip 
Journalists  

have Twitter 
accounts. 

Tip 
 

Use #hashtags to 
expand your 

audience. 



TV & Radio 

Web Materials 

Tip 
Pitch  

your 100-word 
newsletter  

blurb  
to radio 

programs 

Develop a Reel of B-Roll 

(b-roll example) 

http://vimeo.com/26729375�


First-Person 
Narrative 

Key Messages 

Op-Eds/Editorials Firsthand accounts 



Public Programs 
& Field Tours 

Key Messages 

Museum exhibits Journalist field trips 



Synthesis Projects 

Key Messages 

Founders: 

Partners: 

Landscape Change   |    Water Security    |    Energy Futures 



Key 
Messages 

Spokespeople 

Translation/ 
Telling Stories 

Target Audience(s) 

Measuring Impacts 
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• To measure outcomes: 
• Google Alerts 
• “Mention” and hootsuite to track social media 
• Google Analytics for your website 
• Email/media lists: Mailchimp 

Measuring Impacts 

• Differentiate between outcomes and impacts. 
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