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Strategy: Approved GJGNY Outreach and 

Marketing Plan
 

Develop Branding and Positioning Platform 

•		 Develop a unique Green Jobs – Green New York program brand 

name that will be identified with a “brand stamp.” 

•		 The “brand stamp” will communicate a unique umbrella benefit 
position supported by features that include audits (offered free or on 

a cost-shared basis), and creative financing options. 

•		 A unique visual identity to support program roll-out, ensure 

consistency, and quickly build program awareness. 
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N arne of Legislation 

NOW More than Jobs 

Must Engage (Message + Action) 
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Brand Stamp 

Garden flags, posters, signs, etc. 

front back 

T-shirts (fleece too) 
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Immediate Next Steps
 

• Brand stamp refinement 

• Tactically: 

– Fact sheet (Home shows) 

– Web site / landing pages 

• Public relations 

• Integration (DOE sub-grantees, others)
 

• Large research study 
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Summary of Strategy
 

•		 Will position Green Door Project NY as a brand and reinforce that 

associated programs provide value. 

•		 Messages will motivate audiences to participate in the program. 

•		 Will elevate and communicate the State’s leadership position in delivering 
energy efficiency. 

•		 Will reintroduce associated programs like Home Performance with 

ENERGY STAR® while using the Green Door Project NY brand to generate 

publicity. 

•		 Will enable multiple program administrators to promote the program (LIPA 

and the utilities) 

•		 Will encourage participation by additional contractors. 

•		 Will continue to align NYSERDA and New York State with efforts to grow 

jobs in the State. 

•		 Ensure flexibility. 
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